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The purpose of this manual

This document provides a basic guide to branding for  Tree Appeal Partners. It shows how you can use the 
logo and images with your own promotional material to gain the maximum benefi t from being a Tree Appeal 
Partner. It also demonstrates different uses of the brand on a variety of items including advertising, marketing 
and point-of-sale materials.

Tree Appeal has quickly established itself as a green ‘Dolby’ style accreditation. Every time a Partner uses the 
brand, the profi le of  Tree Appeal is raised, to the benefi t of all Partner companies.  To ensure that awareness of 
Tree Appeal continues to be raised it is important that we all use the branding in a consistent and unifi ed way. 
There are a few simple rules, explained in this manual, which will help you and your designers get the most 
from the Tree Appeal brand.

The guidelines are designed to help, not to restrict your usage. Remember that the Tree Appeal marketing 
department is always available to help you with ideas, concepts and designs at no additional cost.

Approval of text and designs

To be certain that the Tree Appeal brand is used correctly we do ask that proofs of all text, designs and 
artwork are provided to our marketing department for approval.  This is simply to ensure that the brand is not 
used in an inappropriate way.  It also provides an opportunity to have the content of your documents checked 
for accuracy of information related to Tree Appeal.
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The standard colour which is used with Tree Appeal items is a green which is defi ned in the 
following ways:
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Colours

Process colour - CMYK
For use in printed materials where full process colour is available.

Defi nition:  C70 M0 Y100 K0

Spot colour
For use in printed materials where limited colour is available.

Defi nition: Pantone 362

Web colour - RGB
For use on screen and for web sites.  This is a ‘web safe’ colour.

Defi nition:  R51 G204 B0  (Hex: R33 GCC B00)
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Celebrity appearances

Instant recognition

Celebrity appearances can be arranged to provide you with a perfect 
focus for your event.  The photographs become a resource that you can 
call upon time and again.

It is important to remember 
that the exact usage of 
celebrity images should be 
carefully monitored. For 
example, where a celebrity 
is seen to be endorssing 
Tree Appeal they are not 
necessarily endorsing your 
product or service.

Therefore, where you have a 
more complex requirement 
- a celebrity image on your 
packaging for example - you 
should negotiate this use 
with the celebrity or their 
agent.


